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I always look forward to traveling to the countries where FINCA  
operates and meeting the people we serve. In talking with our clients,  
one common thread always strikes me: how thankful they are that  
FINCA is there for them.

So, on behalf of all our clients, I want to thank you for continuing 
to believe in the potential of these low-income, hard-working 
entrepreneurs.

Since we launched FINCA 32 years ago, FINCA has provided small loans 
and other services to over 6 million people across the globe. But that’s 
just the tip of the iceberg. Most FINCA clients support a family. Over  
the years, we’ve helped more than 39 million mothers, fathers and  
their children to take the next step to a better life and a brighter future—
thanks to your support.

But there are still millions who lack access to financial services or life-
improving products.

In the next year, our top priority is to bring financial services to more 
financially-excluded communities globally. With your support, we will 
invest in innovative technologies that allow us to reach more remote 
and underserved families with critical financial services to grow their 
businesses and save funds for the future. We also will help our clients 
save time and lead healthier lives by improving access to life-improving 
solutions like clean cookstoves, water filters and solar lanterns. In the 
following pages, you can read more about these mission-critical projects.

I hope you are as proud as I am of the accomplishments we have made 
and excited for what we can build together over the next year.

 
Sincerely,

Rupert Scofield 
President, FINCA International

DEAR FRIENDS,
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Along an unpaved and stone-filled road in Carrefour, Haiti, lies a small 
community school for children from kindergarten to sixth grade. Every  
school day, 32-year-old Beatrice Normil sits in a tiny office next to the  
school, selling books and stationery to the young students. “My dream is  
to have a big library,” she says proudly. Beatrice’s goal is an important one,  
considering almost 50 percent of the adult population in Haiti is illiterate.

The school was started by Beatrice and her husband ten years ago. In  
2010, the school was damaged by the earthquake that rocked the country, 
and the couple worked hard to get the school back in operation. During 
this time, Beatrice saw a need for students to have a place to purchase 
books and stationery and decided to open a small store on the school 
premises. With FINCA loans, Beatrice took the first step to create her store. 
She used the loans to stock her cabinets in her tiny office with books, 
stationery and pencils.

Today, Beatrice is the President of her Village Bank group and manages  
her and her eight members’ loan payments every month through FINCA 
Haiti’s mobile banking platform, known as Moncash. “I like Moncash,”  
she says. “It saves me time and money to travel to the branch. It is also 
safer as I don’t have to carry all my Village Bank members’ cash to the 
branch.” With her growing store, Beatrice is well on her way to creating  
the biggest library for her community. She hopes to reinvest in her 
business by purchasing more and more books for the kids to read.

M E E T Beatrice

For millions of poor people around the world, a trip to the bank branch 
to obtain a loan or put money in a savings account is a major obstacle.  
Families who live in remote or rural areas that are far from bank branches 
cannot afford to spend hours travelling to perform basic banking 
transactions. Consequently, many store cash in their floorboards, under 
the mattress or in a container—putting the money at risk of theft or loss. 

FINCA is committed to reaching more of these remote and rural 
communities, bringing access to much needed financial services.  
Already, over 40 percent of FINCA’s client base lives in rural areas.

In Africa, we are using biometric identification as well as mobile and 
agent banking to reach people in new ways, making it easier and more 
convenient to get a loan for their small businesses or save money for  
their children’s future. At present, our six programs in Africa are using 
these innovations to help thousands of hard-working entrepreneurs 
create financial security and open the door to new possibilities.

In 2017 and beyond, we will expand these services to other regions, 
helping to close the global gap of financial exclusion. Some of these 
initiatives include:

HAITI: We’ve recently launched a mobile money app called MonCash.  
Using MonCash, our clients will be able to borrow using rapid and 
secure digital transfers through their mobile phone accounts. This will  
help to reach more clients in remote locations and significantly cut 
down on their travel time to a branch.

KYRGYZSTAN: In Kyrgyzstan, where 84 percent of our client base lives in 
rural areas, we’re investigating ways to equip loan officers with tablets 
to open bank accounts and approve loans quickly for clients. Clients  
will be able to open accounts from their homes or businesses without 
having to travel to a branch location.

PAKISTAN: In a population of over 190 million, only 10 percent of people 
have a formal bank account. However, 9 out of 10 households have access 
to a mobile phone. FINCA is currently piloting a new “e-wallet” app that 
will enable unbanked Pakistanis to bank directly from their mobile phone.

WE WILL BRING FINANCIAL SERVICES TO  
MORE FINANCIALLY-EXCLUDED COMMUNITIES
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Walakira Grace runs a busy household. But FINCA has made life a bit easier. 
She cooks the family meals on a BrightLife cookstove, and her children 
complete their schoolwork under the light of BrightLife solar lamps.

As you can see in the photo above, Walakira enjoys using the new stove, 
noting that “you can cook 5 kettles plus without any difficulty. And the 
food gets ready in a very short time.”  The clean, efficient cookstove takes 
less energy and less time, allowing a busy mother like Walakira to get on 
with her day. Not only that, but with a small power module that converts 
heat to electricity, she can charge her cell phone while cooking (that’s the 
little wire plugged into the orange box on the side of the stove)!

Meanwhile, Walakira and her children find their new solar lamps incredibly 
helpful. They use it for reading, doing homework, preparing meals, looking 
for things, and gathering as a family. And compared to the candles and 
kerosene lamps that she used to use, the solar lighting is cheap. As she 
says, “because I do not buy sunshine, there isn’t any cost that I incur.”

By our standards, Walakira and her family are still poor. But your support 
has helped make their lives a lot richer and cleaner. Thanks!

M E E T Walakira

For poor families in developing countries, time is a valuable commodity 
they can barely get enough of. Women especially spend long hours 
collecting household needs like wood or water, reducing their 
productivity and quality of life.

In addition, three billion households across the world use harmful fuels 
and open fires to cook their meals. Cooking with these fuels exposes 
people to harmful smoke, causing $123 billion per year worldwide in 
health and environmental damage. And every year, 4 million people  
die from diseases linked to indoor smoke exposure.

With your support, we’re working to change this.

Through our BrightLife program, FINCA is reaching more poor people 
in underserved markets and enabling their access to affordable and 
quality products. We are also educating families on how to use these 
innovative products in their home. For example, FINCA is offering clean 
energy solutions like fuel-efficient cookstoves, to women in Uganda. 
Because our stoves burn fuel efficiently and cook food more quickly 
than cooking over an open fire, our clients can save more than 10 hours 
per week compared to using an open fire. And, of course, the stoves also 
reduce emissions of smoke and other pollutants leading to a cleaner, 
healthier home environment. 

This year, with your support, we will continue to expand the BrightLife 
program. It is, we believe, the best way to help individuals and 
communities gain access to affordable life-improving solutions that 
save them time and money—making them and their loved ones 
healthier, more resilient and empowered to strengthen their lives  
and communities.

WE WILL HELP CLIENTS SAVE TIME AND 
LEAD HEALTHIER LIVES

     5         INNOVATION + IMPACT



A LOOK BACK AT 2016: ACCOMPLISHMENTS
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GLOBAL

1,622,867  
TOTAL CLIENTS

$1.1 billion 
LOANS DISBURSED

$265 million 
SAVINGS DEPOSITED

EURASIA

AFRICA

598,290  
TOTAL CLIENTS

$288 million 
LOANS DISBURSED

$87 million 
SAVINGS DEPOSITED

Democratic Republic of Congo: Initiated a program to teach business 
management principles and how to save money to blind women.

Nigeria: Launched agency banking, allowing more Nigerians to access 
their bank accounts safely and conveniently.

Georgia: Received the Smart Campaign Certification in recognition for its 
high standards for client protection.

Kosovo: Launched tablet-based lending to assess the creditworthiness of 
farmers, while reducing loan approval time.

384,599   
TOTAL CLIENTS

$331 million 
LOANS DISBURSED

$64 million 
SAVINGS DEPOSITED

MIDDLE EAST AND SOUTH ASIA

LATIN AMERICA

Nicaragua: Developed a housing improvement loan to help clients obtain 
funds for repairs, remodeling, expansion and general improvements of  
their housing.

Guatemala: Launched medical insurance for clients to reduce the cost of 
health care while increasing access to quality clinics.

Jordan: Two FINCA clients received Citi Microentrepreneurship Awards, 
recognizing their achievements in growing successful businesses.

Afghanistan: Developing digital financial services solutions to reach  
more remote families with needed loans and other financial products.

181,179  
TOTAL CLIENTS

$324 million 
LOANS DISBURSED

$28 million 
SAVINGS DEPOSITED

458,807   
TOTAL CLIENTS

$182 million 
LOANS DISBURSED

$84 million 
SAVINGS DEPOSITED
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Our mission is to alleviate poverty through lasting solutions that help 
people build assets, create jobs and raise their standard of living. Your 
support will enable low-income families to build their own incomes, 
grow their businesses and have a positive impact within their own 
communities. 

In addition to making one-time gifts, there are many ways to support 
FINCA’s work:

Join the Sustainer’s Circle: With automatic monthly gifts, FINCA saves  
on administrative and processing costs and ensures that a greater  
share of your contributions help our clients.

Sponsor a Village Bank: A gift of $5,000 or more will support a FINCA 
Village Bank. Your support helps low-income, small business owners,  
who can invest to grow their businesses.

Join the Legacy Society: FINCA’s Legacy Society provides an opportunity 
to include a bequest to FINCA in your will.

Make an Honor Gift: Honor a loved one with a donation in their 
memory or in celebration of a milestone event in their life.

Make a Gift of Securities: Consider a gift to FINCA of stocks, bonds 
or mutual funds. By giving these securities to FINCA, you receive a 
charitable deduction for their full fair market value and you can avoid  
tax on the capital gain. 

For more information about these and other giving options, visit  
www.FINCA.org/take-action.

     9         INNOVATION + IMPACT

WAYS TO CHANGE LIVES
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